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ware reviews. It’s useful in that it 
tells you where you can find re¬ 
views for specific packages. But as 
a decision-making resource in it¬ 
self, the abstracts are so abbrevi¬ 
ated that they don’t impart much 
helpful information. This publica¬ 
tion costs $60 yearly, and is avail¬ 
able from Toolbox Publications, 
Orchard Lake, Mich., (800) 
638-3450. It would make a good li¬ 
brary resource, but unless you reg¬ 
ularly need to locate all the re¬ 
views for some specific item, I 
don’t suggest you include this one 
on your reading list. 

The bottom line: Since it’s politi¬ 
cally astute to back up your soft¬ 
ware choices with published re¬ 
views, I suggest you check with 
these sources regularly. But if 
you’re looking for just one sub¬ 
scription to keep you on top of the 
market, I recommend InfoWorld 
as the best of the bunch. 
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ous folks, with nearly 300 pages of 
ads and excellent articles. Each is¬ 
sue costs $3.95. 

PC World also is an excellent but 
slightly more technical choice for 
the IBM-compatible computer us¬ 
er. It’s published by the same peo¬ 
ple who produce MacWorld. It’s al¬ 
so monthly and bulky and runs 
$2.95 an issue. 

Software Digest’s Ratings Re¬ 
port is a collection of PC software 
reviews that comes out on a differ¬ 
ent topic every month. It’s tailored 
more for people who are buying 
software for large corporations, 
because it provides detailed bench¬ 
mark comparisons of the various 
products and their features. With 
its wealth of statistics about every 
program on the market, you can 
use it to support almost any pur¬ 
chasing decision that you’ve al¬ 
ready made. Software Digest is 
available by annual subscription 
for $295 from National Software 
Testing Laboratories in Philadel¬ 
phia, tel. (800) 223-7093. 

Personal Computer Review 
Squared — PCR2 for short — is a 
new monthly that prints hundreds 
of abstracts of software and hard¬ 


Hillel Segal’s column has been 
broadened to include evaluations 
of gadgets, seminars and books der 
signed to enhance business produc¬ 
tivity. Segal is a management con¬ 
sultant based in Boulder. 










